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Paulson-Gjerde, Kathy, Chatterjee, Subimal, and Susan Slotnick (1996), “Modeling the 

Production of Quality:” $58,722, 
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Roy, Rajat* and Subimal Chatterjee (2017), “Distancing from the Envied Person:  How 

Envy, Personal Distance and Framing Brand Availability Affects Brand Evaluations,” 

Association for Consumer Research North American Conference 2017, San 

Diego, California, October 26 – 28, 2017 

 

Mookherjee, Satadruta* and Subimal Chatterjee (2017), “
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Chatterjee, Subimal* and Somali Ghosh (2009), “Attenuating Suspicion by Revealing Seller 

Self-Interest:  The Role of Categorical versus Situational Association of Sinister 

Attribution,” Association for Consumer Research Asia-Pacific Conference, 

Hyderabad, India:  January 2 – 4, 2009. 

 

Chatterjee Subimal*, Ashwin Malshe, and Timothy B. Heath (2009), “Sequencing Promotion 

and Prevention Features: The Moderating Role of Regulatory Focus,” Association 

for Consumer Research Conference, San Francisco, California:  October 23 – 26, 

2008. 

 

Heath Timothy B*, Devon DelVecchio, Michael McCarthy, Subimal Chatterjee (2009), 

“Effects of Lower and Higher Quality Brand Versions on Brand Evaluation:  An 

Opponent-Process Model Plus Differential Brand-Version Weighting,” Association for 

Consumer Research Conference, San Francisco, California:  October 23 – 26, 

2008.  

 

Chatterjee, Subimal*, Timothy B. Heath, and Suman Basuroy (2008), “A Reinforcement-

Habituation Model of Movie Sequels,” Annual Winter Meeting Society for 

Consumer Psychology, New Orleans, February 21 - 23, 2008. 

 

Chatterjee, Subimal*, Kalpesh Kaushik Desai, and David W. Taylor (2008), “How 

Consumers React to the Spread of Unexpected Good and Bad Events,” Annual 

Winter Meeting Society for Consumer Psychology, New Orleans, February 21 - 

23, 2008. 

Biswas, Dipayan and Subimal Chatterjee* (2007), “Joint Versus Separate Evaluation of 

Partitioned Information,” Association for Consumer Research European 

Conference, Universidad Bocconi, Milan, Italy, July 10 – 14, 2007. 

 

Chatterjee, Subimal*, Timothy B. Heath, and Suman Basuroy (2007), “When Mixed 

Information is a Blessing:  The Effects of Critical Disagreement on a Film’s Evaluation 

and Subsequent Box Office Performance,” Association for Consumer Research 

Asia-Pacific Conference, Sydney, Australia:  June 16 – 17, 2006. 

 

Chatterjee, Subimal* and Junhong Min (2006), “Joint and Separate Evaluations of Mental 

Accounts,” Association for Consumer Research Conference, San Antonio, Texas:  

September 29-October 2, 2005.  

 

Heath Timothy B.*, McCarthy, Michael S. and Subimal Chatterjee (2006), “The Effects of 

Line Extensions Up and Down in Quality on Initial Choice and Subsequent Switching 

Tendencies,” Association for Consumer Research Conference, San Antonio, 

Texas:  September 29-October 2, 2005.  

 

Chatterjee, Subimal*, Junhong Min, and David W. Taylor (2006), “Preference Reversals and 

the Reflection Effect:  The Moderating Role of Uncertainty Avoidance,” Association 

for Consumer Research European Conference, Göteborg, Sweden:  June 15-18, 

2005.  
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Kang, Yong Soon* and Subimal Chatterjee (2005), “Satisfaction Processes:  Antecedents 

and Consequences of Differential Judgment Input,” Association for Consumer 

Research Asia-Pacific Conference, Seoul, Korea:  May 13 – 15, 2004.  

 

Chatterjee, Subimal*, Yong Soon Kang, and Debi Prasad Mishra (2004), “H
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Ad-hoc Reviewer:   

 

Journal of Marketing Research, Journal of Consumer Research, Journal of Marketing, 

Marketing Science, Marketing Letters, Organizational Behavior and Human Decision 

Processes, Journal of Retailing, Journal of Economic Psychology 

  

President and Faculty Advisor:   

 

Beta Gamma Sigma, Binghamton Chapter (1999 to 2005) 

 

 

AWARDS 
 

School of Management Teaching Award (2003, 2010) 

SUNY Chancellor’s Award for Excellence in Teaching, (2004) 

Corning Research Award (2002) 

Commitment to Excellence, Beta Gamma Sigma (2001) 

Presidential Mini-Grant Award for Diversity Initiatives (University at Stony Brook; 1996) 

Beta Gamma Sigma (University of Pittsburgh, 1994) 

American Marketing Association, Consortium Fellow (University of Pittsburgh, 1992) 

University Medal, Ranked First in Chemical Engineering 


